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Introduction

The Caregiver archetype is about service, protection, and
compassion. Caregiver brands nurture, support, and look
after their audience with kindness.



Brand Personality

Traits

e Compassionate
e Empathetic

e Nurturing

e Trustworthy

Tone of Voice

Gentle, reassuring, supportive

Motto

Love your neighbour as yourself.



Colour Inspiration

Caregiver brands thrive with soft, calming palettes.

Palette Swatches

Combinations

Avoid

Harsh reds or aggressive palettes



Design Style

Typography Suggestions
Lora Muli Source Sans Pro Josefin Sans
abcdefghijklmn abcdefghijkimno  abcdefghijkimnop abcdefghijklmno
opqrstuvwxyz pgrstuvwxyz grstuvwxyz parstuvwxyz
ABCDEFGHIJKL. ABCDEFGHIJKL  ABCDEFGHIJKLM ABCDEFGHIJKL
MNOPQRSTUV MNOPQRSTUV NOPQRSTUVWXYZ MNOPQRSTUV
WXYZ WXYZ WXYZ

Imagery Style

Families, carers, support, community

Graphics Patterns

Soft lines, rounded Flowing, organic
corners textures



Marketing Approach

How it works in marketing

Caregiver brands market by highlighting compassion,
service, and protection. They use empathy-driven
messaging and campaigns that focus on helping others.
Their marketing builds loyalty through trust, kindness,
and community support.

Best Platforms

e Facebook

o Community Platform

e LinkedIn
Content Style Tips

e Empathetic » Highlight service

e Service-driven e Use testimonials

e Human e Show empathy



Quick Wins

e Testimonials
o Softer imagery
e Giving-back campaign

Inspiration

e Johnson & Johnson
o UNICEF
e Volvo



Bring your

Caregiver

to life
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Ready to bring your brand to life? .
We'll help you create visuals, words, and

campaigns that inspire confidence.

work with
aeonbranding

www.aeonbranding.com



